 SEQ CHAPTER \h \r 1Catholic Media Book

1. 
Cognitive

a. 
Books and Tracts

i. 
Literature

ii. 
Non-Fiction

iii. 
School

iv. 
Popular

v. 
CONTENT: Words and Pictures, Advertising

vi. 
Food and Harm Done

b. 
Periodicals

i. 
Magazines

ii. 
Newspapers

iii. 
Journals

iv. 
Comic Books

v. 
CONTENT: Words and Pictures, Advertising

vi. 
Food and Harm Done

c. 
Auditory

i. 
Radio: AM, FM, Shortwave, HAM, CB, Digital

ii. 
Tapes:
Open Reel, 8-Track, Cassettes

iii. 
Discs: Records, Compact Discs

iv. 
Digital: iPod and other MP3 Players

d. 
Visual

i. 
Television – Broadcast/Cable/Satellite/Digital

ii. 
Movies

iii. 
Video Tapes

iv. 
DVD/Blu-Ray

e. 
Environmental

i. 
Billboards

ii. 
Architecture

iii. 
Fashion 

f. 
Interactive

i. 
World-Wide Web

ii. 
PC (Word Processing, etc.)

iii. 
Video Games

iv. 
Messaging, Social Networks, E-mail

v. 
Telephone, cell/landline.wi-fi

g. 
Classic Arts

i. 
Dance

ii. 
Plays

iii. 
Symphony/”Live” Music

h. 
Verticle Media Markets

i. 
e.g. Football Team: TV< Sports Radio, Magazines, Web Sites, Etc.

i. 
Horizontal Media Markets

i. 
People who listen to CDs, watch TV or listen to radio all day

